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people like food.
people like travel.
people like food travel.
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food tourism
the pursuit and enjoyment of
unigue and memorable food
and drink experiences, both far
and Nnealr.wolf 2014, p. 21)




2,527 travelers in 10 countries

4.2 domestic trips In past year
1.8 international trips In past year



SAMPLE

52% femaleg 48% male

25% boomers
32% gen X
40% millennials



S R4 ; v" -
\\\\\\ K, \

- = ~ N
! Q _RN \\\\\\v& N >




Ate at a fine dining restauran

Ate at a landmark restaurant @

Have done while traveling In past 2 yee



Visited a farm/orchard

Took a cooking class

Have done while traveling In past 2 yee



% LIKELY to participate in each
activity while traveling
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MOTIVATED you 1
take a trip or visit &
destination




Which have
MOTIVATED you 1
take a trip or Vvisit ¢

destination
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travelers who are

e motivated to eat at a
= ]fine dining / gourmet
8.8 restaurant

are more likel
to:

**p<.01
***p<.001




B
travelers who are

motivated to visit a
famous or landmark
restaurant

are more likel
to:

**p<.01
***p<.001




